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The Anna Lindh 

Mediterranean Forum 2013

•Providing a space for Dialogue, Exchange                         

and Networking for CSOs and ALF stakeholders  

•Build on the Experience of the Barcelona Forum

•Platform to elaborate positive actions 

•Enriched with the civil society practices and ongoing 

programmes in the region of the last two years

•Aimed at drafting a road map for ICD and civil society 

participation  in the Euromed Region.

•Offering an historical opportunity for mobilising and 

consolidating the ALF Networks
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The Anna Lindh 

Mediterranean Forum 2013

Work Plan 

o Preparatory regional Meeting on Youth, (28 June- 1 July, 2012, Istanbul)

o Media & Perceptions (Palermo -2012, Barcelona February 2013)

o IndignaCtion (Luxemburg, September 2012)

o Preparatory regional Meeting on Women  (22-25 November, 2012,  Casablanca)

o Intercultural Dialogue and Migrations (Algiers - 2013)

o Call for participation for the Forum (December 2012)

o Newsletter and Communication



The Anna Lindh Mediterranean Forum
4-7th of April 2013, Marseille

Built on the Barcelona experience

Inauguration: ALF Networks, Euro-Med Institutions, EU, LAS, France. 

Agora: Strategic debates onTrends, Tensions , Transitions /Diversity, development, democracy

Medina: Partners Sessions on Good practices and Projects ideas

Intercultural Fair: Booths for projects and networking wall of the ALF Network

Closing: Rapporteurs, ALF, Partners in Intercultural Dialogue 

Preparatory Meetings with ALF Networks and Experts
Youth (Istanbul, June), IndignaCtion (by Luxemburg ALF Network, Sept.), Women

(Casablanca, Nov.), Dialogue and Migration (Algiers, Feb 2013 ), Media and Perceptions (Feb 2013)

Participation in the World Social Forum: Initiative of 3 Magreb Networks (Tunis, 30 March, 2013)

Participants per Categories 
Call for ALF Networks : Around 220

Invited  by Secretariat: 175: 75 CxD , 40 Experts, 40 PreP Meetings ,20 YAV

Not covered by ALF: Around 400: 50 partners, 200 from 42 Euro-Med countries, 

100 from France and Marseille, 60 Institutions

ALF bodies: 172 HoN, BoG , Advisory Council, Staff

Total: Around 1000 participants

Communication 
Visual identity: Complementarity with ALF Logo 

Newsletter and WebSite

Media Partners: France24, Arab TV Network, Newspapers (EU/South) 



Programme with Institutional Events


